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New York Plans to Ban Sale of Big Sizes of Sugary
Drinks

Mr. Bloomberg on Wednesday with Linda Gibbs, deputy mayor for health. By each soda is the amount of sugar in it.
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New York City plans to enact a far-reaching ban on the sale of large FACEBOOK
sodas and other sugary drinks at restaurants, movie theaters and ¥ TWITTER
street carts, in the most ambitious effort yet by the Bloomberg
administration to combat rising obesity.
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The measures have led to occasional derision of the mayor

as Nanny Bloomberg, by those who view the restrictions as
infringements on personal freedom. But many of the measures adopted in New York have
become models for other cities, including restrictions on smoking and trans fats, as well as
the use of graphic advertising to combat smoking and soda consumption, and the demand
that chain restaurants post calorie contents next to prices.

In recent years, soda has emerged as a battleground in efforts to counter obesity. Across
the nation, some school districts have banned the sale of soda in schools, and some cities
have banned the sale of soda in public buildings.

In New York City, where more than half of adults are obese or overweight, Dr. Thomas
Farley, the health commissioner, blames sweetened drinks for up to half of the increase in
city obesity rates over the last 30 years. About a third of New Yorkers drink one or more
sugary drinks a day, according to the city. Dr. Farley said the city had seen higher obesity
rates in neighborhoods where soda consumption was more common.

The ban would not apply to drinks with fewer than 25 calories per 8-ounce serving, like
zero-calorie Vitamin Waters and unsweetened iced teas, as well as diet sodas.

Restaurants, delis, movie theater and ballpark concessions would be affected, because they
are regulated by the health department. Carts on sidewalks and in Central Park would

also be included, but not vending machines or newsstands that serve only a smattering of
fresh food items.

At fast-food chains, where sodas are often dispersed at self-serve fountains, restaurants
would be required to hand out cup sizes of 16 ounces or less, regardless of whether a
customer opts for a diet drink. But free refills — and additional drink purchases — would
be allowed.



